





Decisions that Changed the Franchise World:

Siegel v. Chicken Delight (1971) If a
franchisor gives its recipes, trademarks
and brand to franchisees in return for an
agreement that the franchisees must buy
certain supplies from them, should they
be exempt from anti-trust laws? The court
ruled no.

Burger King v. Rudzewicz (1985) The
U.S. Supreme Court found that franchisors
were allowed to require out-of-state
franchisees to litigate disputes in the
franchisor’s home court.

Shearson/American Express
v. McMahon (1987) Though not a

franchise case per se, this is where the U.S.

Supreme Court decided that if a franchise
agreement contains an arbitration clause,
it must be enforced.

Burger King Corp. v. Hall (1991) A
court found that the mere fact that a

franchisor sends a termination letter
to a franchisee makes that termination
valid and requires that the franchisee
shut down operations. If it’s later found
that the franchisor should not have
terminated the franchisee, the franchisee
may sue the franchisor for damages, but
may not keep using its trademarks.
Scheck v. Burger King Corp. (1991) The
U.S. District Court delivered a landmark
ruling in favor of Burger King franchisee
Steven Scheck, stating that though
Scheck didn't have territorial exclusivity
in his contract, Burger King did not have
the right to open stores wherever it
wanted to (i.e. in Scheck’s backyard).
McDonald’s v. Robertson (1998)
This case essentially overturned
Burger King Corp. v. Hall, finding that a
franchisor can’t get an injunction against

a franchisee simply because it sent a
letter of termination and the franchisee
continued using the trademarks. The
franchisor must first prove that it was
justified in terminating the franchisee.

Burger King Corp. v. Weaver (1999)
This decision essentially overturned
Scheck v. Burger King Corp. in favor of
Burger King, stating that if a contract
says the franchisee has no territorial
exclusivity, the franchisor may build
stores wherever
it likes.
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